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Executive Summary

This report supports the project brief of “Mapping and Gapping” the IAG for Creative & Media in the Staffordshire/Stoke-on-Trent, Shropshire/Telford & Wrekin Lifelong Learning Network.

The report will identify the sources of Information, Advice and Guidance (IAG) currently available across Staffordshire and Shropshire pertaining to employers and employees working in Creative & Media areas. 

The report will focus upon IAG as utilised by/relevant to those individuals working in small/medium enterprises (SMEs) across a variety of creative and media sectors. Through interviews and first-hand experiences, taken from individuals working in Creative & Media areas across Staffordshire and Shropshire, the report will establish and evaluate the accessibility of current IAG provision. Concomitant with this will be an analysis of the awareness of IAG provision and an evaluation of its efficacy.

Whilst the report is relevant to those looking to study Creative & Media fields at undergraduate and postgraduate level (levels 4, 5, 6 and 7 of the National Qualification Framework), its emphasis is on those people currently working in Creative & Media professions. Therefore, the report will focus upon awareness and experience of Continuing Professional Development (CPD) at undergraduate and postgraduate levels. Interviews and first-hand experiences of individuals working in Creative & Media industries will be used to identify the awareness and accessing of CPD, barriers to undertaking CPD and any gaps in current CPD provision for Creative & Media professionals.

Finally, the report will make recommendations based upon the research undertaken and the interviews conducted with creative and media professionals. Recommendations will pertain to exiting CPD and IAG provision and any identified gaps in CPD and IAG provision that may be addressed by FE and HE providers and the Lifelong Learning Network.

The appendix to this report contains a complete list of the organisations/professionals contacted to contribute information, a list of relevant sources of IAG provision identified through research or interviews conducted for this project, and details of the questionnaire format used for interviews.

Recommendations
Increase Awareness of Existing IAG Sources

The majority of respondents, whether working in creative or media sectors, in Staffordshire or Shropshire, were unaware of the IAG providers most relevant to their fields of expertise. Targeted marketing was suggested by numerous interviewees, who felt that they could be identified through either their educational attendance at university or college, or their inclusion in business directories. Once identified they could be sent information that would inform them of relevant IAG sources, ideally accompanied by a brief description of the type of information and assistance that such providers could offer.

Subscription to IAG and CPD Providers

Several interviewees opined that a proactive system of IAG would enable them to keep up to date and informed regarding available training opportunities. One interviewee suggested that via an initial subscription to existent providers, email alerts could be sent to individuals, informing them of new training opportunities of relevance and proximity to them and their businesses’.

IAG Sources Able to be Accessed via Specialist Area

Many respondents, when asked for their opinion of internet-based IAG sources, expressed the view that topics and menus could be made more accessible if they were divided into specific creative and media areas; for example: there could be a menu under the heading of “museums” which would expand with IAG and CPD information pertaining only to people working in museums. Several interviewees described existent IAG sources as “one size fits all”, and suggested that IAG providers could be more refined to be specific to a particular creative area.

More IAG Workshops/Forums

Those individuals who expressed both positive opinions about IAG sources and were currently undertaking CPD had attended employer forums or workshops (in these instances, organised by Staffordshire University’s Creative Communities Department). A very clear desire was expressed by several Shropshire based professionals for forums or committees tailored to creative and media sectors that would keep them up to date with relevant IAG and CPD and that would also provide them with the opportunity to feedback to IAG providers with their concerns or questions.

More IAG (and CPD) Addressing Business Development

Whilst more pronounced amongst individuals working in creative, rather than media, sectors, a high proportion of respondents cited a lack of IAG related to business development skills and training that took into account the specific or unique concerns of creative and media businesses. Consequently, there was a sustained view that CPD for creative and media professionals that addressed their marketing and business development needs was similarly lacking.

More Locally-Specific IAG

From respondents based in both Staffordshire and Shropshire, there was the opinion that IAG (often pertaining to CPD opportunities) was not specific enough to their own location. Several respondents who regularly use the more established IAG providers found that their regional searches would often result in information regarding Birmingham or Manchester. These same individuals were unrepresentative of most creative and media professionals, as they worked in the voluntary or statutory sector and had a greater awareness of IAG sources, which were regularly utilised as part of their job. Therefore, they expressed the view that whilst they were eventually able to locate locally-specific IAG, individuals working outside of established institutions would struggle greatly to locate local information.

More IAG (and CPD) Tailored to the Self-Employed and Small Enterprises

A recurrent theme when interviewing creative and media professionals was the perceived lack of IAG and CPD that was relevant or accessible to individuals who were self-employed or working in small enterprises (of 5 or less employees). These individuals felt excluded from the opportunities that larger companies could provide or fund. Furthermore, as often working in relative isolation, they expressed the view that more networking opportunities allowing them to share experiences and access IAG would be of both personal and professional benefit. Several Shropshire respondents opined that such networks or groups would also allow them to access CPD if CPD providers were able to address the needs of such a group, where specificities would include convenience, cost, and content of training.

More Accessible IAG (and CPD) Regarding ICT for Creative Professionals

Whilst several respondents conveyed a need for CPD in ICT that would be specific to the needs of their businesses’, they held the view that information relating to ICT was often too specialist and assumed a greater degree of prior knowledge than that often held. The same opinion was held of ICT CPD provision. However, of greater importance was IAG that would be accessible to creative professionals looking to learn more about ICT skills and how these could enhance their businesses’.

More Level 4+ CPD in IT 

Many respondents from creative sectors and with related degrees possessed extensive IT skills but considered there to be a lack of CPD available that would enable them to update their skills to a requisite level. The most frequents requests for CPD in IT was the up to date (or updated) training at level 4 in Photoshop, Illustrator, Quark Express, Author Ware, Flash and 3D Studio Max.

Fleur Parker








